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The incumbent is responsible for creating and developing custom research s^tudies 
to address and answer questions that marketing and senior management may in 
regard to new and existing products, packaging and promotional programs. ^There 
is strong emphasis on the evaluation and diagnosis of new advertising strategies 
and copy. To do this, she/he must function as both an internal researcher as 
well as an External Research Supplier. This involves the writing of 
questionnaires for structurlij.4-interviews, the ability to select test cities 
which best suitg each studies special needs>and appraising and evaluating the 
performance of the outside interviewing service on a daily basis. The incumbent 
must also develop outlines for qualitative work, select the appropriate market 
and then conduct either one-on-one in-depth interviews or moderate focus groups. 

The ability to develop specifications for the computer/tabbing of data and 
preparation of tables is an important part of the incumbent's job 
responsibility. Most important, it is vital to understand and grasp the 
information so that it can be analyzed, summarized and the appropriate 
recommendations made to marketing management. 

Since the results are reviewed with the interested parties, the ability to 
communicate orally is also essential. This is done through informal meetings 
and occasional formal presentations. 
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